


Doris de Pont on the rumway with artist John
Pule al las! year's New Zealand Fashion Week.

SHE’S BEEN BASED ON
K" ROAD FOR OVER 20

To find Deris de Pont's “flagship’ store you
have to walk from Karangahape Road, past
the grungy alternative op shops in St Kevin's
Arcade, down some dilapidated stairs and
across a semi-dug up car park. Here in the
corner, juxtaposed against the urban grit, a
brightly coloured dress flutters in the breeze
in the doorway of her store and workshop.

Welcome to the world of Doris de Pont.
Mot for her the glitz and glamour of High
Street or Ponsonby Road., Her heart and
soul lies firmly in K' Road. And from here,
for over 20 years, shes been creating original and innovative designs,
and working with some of New Zealand's leading artists to transfer their
works onto her clothes. She's shown at Australian Fashion Week, is a
mainstay at New Zealand Fashion Week, and sells her clothes all over
the country, throughout Australia, in Europe, London and Brunel.

Fashion designers, like fashions themseives, come and go. The next
bright young thing can be yesterday's news within the bat of a Lancome-
lined eyelid. That's why designers like Doris are unigue; they buck the
trends and tap into a culture’s psyche.

“I've always been based in K' Road and never been tempted to
maove,” explains the funky blonde, who sits in her workroom wearing a
denim jacket cut with such a sculptural edge it would give a beanpole
curves. *This area has always been the heartland for new Immigrants —
right back in the days when the Chinese were all based here with market
gardens. My father arrived in the late "40s from Holland and he lived ina
bordering house in Newton Gully, which is wheare most newcomers fved.
Then later on, the Polynesian immigrants based themseives arpund K’
Road and now it's very Asian. | love the diversity, that it's ever changing,
that its on the fringe and attracts fringe-dweders. | love the diversity
of our city, and the heart of this area is ils unique mix. At the moment
thera’s still that wonderful shabbiness but then there's the fantastic new
art galleries opening up near Fonsonby Road.”

Art is an integral part of Doris's design. She has always collaborated
closely with artists - for many years her business partner was artist
Adrienne Foote and they worked under the label DNA, commissioning
artists 1o cesign original printed textiles,

“I go to galleries a lot to keep an eye on what's happening. | tend to go
to new, alternative art galleries, such as Artspace, as opposed to mons
established ones to see what's new and what people are exploring.”

Last year at Fashion Week, Doris revealed her collaboration with
Hiuean Mew Zealand artist John Pule. International fashionistas were
greeted at St Kevin's Arcade by a group of drummers and tapa cloth
provided the backdrop. “The collection with John was really a celebra-
fion of Auckland's cultural scene, particularly around K' Road. It was
very Polynesian with a lot of Asian influences.”

For her current spring/summer collaction True Love' it was the works
of Auckland artist Tracey Williams that inspired Doris, along with har own
fazcination for body art (which she saw on young women around town)
and the knowledge that tattooing is a large part of Polynesian culture,

“The original piece of Tracey's that | saw was of Wonder Woman
= but this Wonder Woman had tattoos and floral shorts. Tracey works
arcund tatioos, body art and cultural icons and then gives them a twist.
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YEARS, HAS A DEGREE IN
CULTURAL ANTHROPOLOGY
AND A PASSION FOR
TURNING ART INTO
WEARABLE CLOTHES.

NO WONDER DORIS DE PONT
IS ONE OF NEW ZEALAND'S
MOST DISTINCTIVE
FASHION DESIGNERS.

So, initially, you see what you expect, but if
you ook closer things aren't quite what they
seem. It's like that with my designs, they're
quite classical and wearabile but never quite
what you expect.”

The collection includes pieces such as
a "50s-style multi-coloured sunfrock acorned
in tattoo roses, with a centre panel printed
with a giant pair of kitchen tongs and a waist
sash bearing the words “True Love' in tat-
too writing. *I love Tracey's use of a female
superhero in her art,” says Dors. “l like the
thought of porfraying busy modern women as heroes who like a bit
of glamour.”

Doris, herself, is a bt of a wonder woman - though she would be the
last to call herself that. She is married to physio Theo, has three children
ranging from ages 11-31, and is a grandmaother. She runs her full-time
business, with four design staff (everything eise s outsourced), does
yoga, loves walking, geing to exhibitions, dance performances and films.

=1 am very lucky that this provides a living, which is fantastic. I've been
very lucky that all my Iife I've been able to do things that | enjoy and am
passionate about - to eat, live and spend time with good friends. | envis-
age that | could keep on designing for a long time. It's very dynamic;
every six months you have a different relationship with an artist, a differ-
ent exploration. It's a wonderful creative outlet that people can relate to.
With paint and sculpture it hangs on the wall or 5its in the comer. With
fashicn you can wear it and bring your own personality to it.,”

Doris is currently putting the finishing touches to her autumniwinter
2005 collection, which she will be showing al Fashion Week this month.
This time it's Grey Lynn-based artist Linga Krishnasamy who has
provided the inspiration.

"The collection is called 'Dance’.” explains Dors. "Dance for joy,
really. It's a less serious, much more enjoyable way of wearing clothes
really. Clothes have got very serious and | want to move away from that
ardd have a bit of fun and that's what this collection s about.

“Mew Zealand women are ready for it and it reflects a confidence.
Mew Zealanders are particularly aware of their own style and not being
afraid to do things their own way. We're not really trend followers - we're
frear in our interpratation. But it hasn't always been like this. | am always
curious about how societies are organised and how people dress and
what it says about them, where they live, the time and place. That's why
| think people are ready for fashion that's not so earnest.”

And that's all she's giving away. Just what the clothes are like, how
sha'll present tham and where are all part of the mystery and anticipation
that Fashion Week provokes.

“This year my goal is to build on the connections | have made inter-
nationally. | feal the vision that Mew Zealanders have, of how one should
liva lifa, is worth sharing. | want to acknowledge the positive things that
are happaning here, the development of our own culture, and take that
further afield. There is definite interest from Europe. New Zealand has a
spirituality that is missing elsewhere, We have an awarenass of our place
in the world and the balance which that needs to have. It's the balance
of relationships with people that's important, tha relationship with our
country, our enviranment. It's truly unigue.” AMAMNDA LINNELL







